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[Task 2] 5 DOSEHIT Y 1 /NF— 2 & KB !

SIALRIYEASA T EEMEEELRY LiFE S, IFREI L
A OEE, AXMEERE, @R GFRICEE 3 ERM) ORESITIZEDAE
FVIVFNOEREFELHDLETRTWEFEL X Ho Task 2 TEHEIBTOEDD
yA4THHEI RIS,

Ivtza459147 EEE
1. Discussion (F+« XAAwvI3/8)) ’
> RREN-200EREZERNSE S, 1. 8.6 .8 B*4

18Xl : Discuss both these views and give your own opinion.

2. Agree / disagree (ERL - RXIHEY)
> CORERRS I E RS, Yok dkk

{8l - To what extent do you agree or disagree?

3. Advantages / disadvantages (XU w s - XU w R8Y)
> X2y bEFRAY v FEREEKT S, 1. 0. 8.0. 8¢

8 - Do the advantages outweigh the disadvantages?

4. Positive / negative (7R - RFAEY) |
> BEORBRNRIVDLELEE R b, 2. 0.8 BARAe

57X H : Do you think this is a positive or negative change?

5. Two-question (\W—2J T XF 3 /EY)

73 ax il :A’él: X o
>_2’30)%J:7ouxf’f” zZ5 st
5B Why is this the case?
What could be done to improve this situation?

TRIINLBZET YA AL TONRTE, A ¥% 23 arvD7+x—<v bO
MR AT VE T Task 21T KT 4 TURIZEBMDDMHMICT —X 2 AV &
R T X 2008 E b0, 4 ¥y 273 a i3 TELEZFRRLIAL LY, K

FACHMEZRRT I LAY TT. 20720103, AHREARRE BDhkw,

MOBEESREV—ED T+ —=2v b (OHM) ZH-o>TBLL I EPKRYTT,
412 1 @ Discussion v A4 25 Tdo RIHYW->TEF D FL x5 |

1. Discussion Tv 1

> RRENLZ2HO0THRHZRRSYE, HCORBERZATHL Yy 1 TY,

Sample question

Some people believe that zoos are cruel and morally wrong because
they only keep animals in captivity. Others think that zoos play a variety
of important roles aside from entertaining the public.

Discuss both these views and give your own opinion.

EY)
*morally wrong : #E#II/X3 %, in captivity : EIZANLLNT

=Rl e Fn 2!

O #HF 2 DODDERICDODVLTRIND C &

“Discuss both these views” L IERLICH D X H I, MAHOFERIAN T
728w, BAABFTRX [ZDIHICTERTBHALLIEF, &) o loBERRM
TEHIZZDBDOD] LVWHIBETELZBLEHEXRTLL R Y,

@ BHD0RRZIRRDT &L

“give your own opinion” & IERIZH B LD, BERAZBRLZLEMNDH Y
T3, CHIZ TELLDORMELIFTLH, EHLHLFN] LWVWIHIEKRT, [4
yra¥yrsiav]Ears)a—Yar] THEICHRRTS, 272L, [l
HEEFTAH] R [MARULRERETHSL | EHFLZEDWHETY,

@ TEBLREITEFLEHEBETELZ L

2ODBRIIHLTE, PGB TEHENTL LIV, IHTLHERD
FHBETEZL > THRHEFRAN, —FHZITHIRICA % v & Discuss 254+
Sl A&, Taskresponse (¥ A7 OERE) HPTFHALOTHEELILI I,

@ IETIDIHDERERICELI L

12HDOERFA4 NG 777 TREFRLEVWIOERE, TLT22HOXRF
41 TERTEBTHDBRICOVTAERTLZZ v, TDHH2 2 HDERLHNA
Sh, XOWRBEMLCEBRE LY T,




<Tlx i Sample question # VT, A va vy sz a yOfEEY HTER
TWwWEIFEL &I

[-r > kO] DA% General statement @ & @2° Thesis statement

1 Some argue that zoos cause pain and suffering to animals due to

the enclosed and unnatural environment. Others maintain that zoos have

many important roles to play other than exhibiting animals.
.». Personally, I support the latter idea ::: because of the social

responsibilities of zoos, including conservation and educational activities.
*enclosed : P& 37

LIRS S IR ARG ERED 2D, AR TR E S XD L ERT D AN
WE 3, —F, HOBERUSNI, IPRAE S EHEOD LEENIL O»H Db LR
HZALVET, MHAMICIEBEZOEZFZXFLIE . - Ziud., DHENILRE BFH

WEWHE o HEWEHEERHS> TEA2N5TT,

FTOOTFTHREIIEMLOEVIRZA T, TTEFREXBEZLMMOEILE LI
rpps85 7L —XL F 9, discussion = v & 4 ® ¥ &, "Some (people) ~.
Others ....” THE - TWVBHILNIFTLALELDT, ZOHKICKDIBE%ZE Licd X
3 12 argue X maintain (2 & X 2 F 9. TDfRIZH, assert, claim, believe
EEZE T,

@I EE RIS give your own opinion. {235 HHD A Y > A TY ., BIOER%Z
X #3413 the former, HFH DB EIXHFION X 512 the latter & L TLZE v,
idea (% assertion ®° claim Tb iV FH A (opinion IZ1ETRLIZH 5 D T:HET D)o

U@ TR ZA Y v ZADOHHEZFLABFE 3., Z 0 because of ATFIZEL %
LMD T, ThE2EF1 THELLEEZT I, 2FHh ZoOMETIE, [Bf%5E RE
HBEH] ONBEEL2RFT 4 TELILIERDTET, 2. ZTORDHEPTIE,
because [as] SV. D & H IZH TE T HVEFFTA L, ZOfiZd considering
[in view of] ~ (~%##1E¥ 5 &), F/-idin terms of ~ (~DEEH» L) R EDBER
ESe IS

F/, @, HFEEHE LT, KDL IS while X although ZE) Z &
LI HETY .

!V_hile [Although] I partly accept the former idea, I believe that zoos

assume important social responsibilities, including conservation and
educational activities.

[BIBDOEIICERBITE L3I H0°] LEBESOFKREIEAZI LN TEE T,

[CZITER]IA
WD X 9 7 Thesis statement (ZP HF D WO THITTL 728 v,
[]1 In this essay, I [This essay] will discuss both sides of the views and

give my opinion.

discuss 35 2 LIRS LLLEDT, WETY, £o»T, Litn®, @
DEDICAY P AEBHZHIEIZL TL 7230,

2. Agree / disagree T v t1

> RENERAZ [EOREREA G »] A5 X A2ROTEHELI Yy LTI,

Studying literature (e.g. novels, poems, drama) is a waste of time for
most students because it provides them with nothing valuable.

To what extent do you agree or disagree with this statement?

*—RAREFT V!

D To what extent (EDFIEE) ZRIEICT DI &

F§R LI To what extent & & % DT, HiiZ agree, disagree 7 Tida < &
DRIEDN, ZHIDRAY VAL o>TA Y buTHLILEYHDE S, RO—
BETHHBEOSVWRELARITRIGEINE, ZoREZRTBEIL L 5.

(FEEOEE * (ZHZETY)




EEZRIFEIE

completely / strongly . - |

mostly / 7Iarrgel§ | BEda 80%
7;artially / to some extent—," b B FEEE 50% i
' somewhat / partly . ‘ AL 30%

@ EADESEICOVLTHND &

5l 2 1¥ completely agree & 31U, 100% BHE A DO TERGEL, L) A
¥ ATEAD, —HHICEROBEBREZBRL LD L, EXAO0NLK@mMERIZD
LRI S N X T, ZAUdflTE p.274 TH A L7z counterargument T9 .
B 213 TAI DWW RIFFH B I VWEELLLLT, Luv) BRICEOREIRK
M) LMtz LEd. Z OH4 completely agree TdH > Th, Hw
B A L FAETY, D% 1), completely [strongly] D& iXkD W
417> T counterargument Z{E 9 £ 9.

- counterargument Z3 CAND

= KFAIRT_NTERLESELO»—H D575 7 TR LET. 72750,
L = % ¥ %12 Although % While 7 & % fil \» T counterargument % At £ 37,
- counterargument D/\S TS T Z{ED

= 12H®DOKF 1755 75 7% counterargument * #H & 3., T LT22H
DRFA BB T H2HONEEZREEZLTHETI.

CRPIEAINTA Y ay s a v B o THE L L Do HAMERRIZ &
DL 3z [DBRELOS VR +OBEEDAY VA +@FDIBHE] # 3 MLy T
3%

[«r > OBI] DA% General statement (@ & 7T Thesis statement

1 It is sometimes argued that studying literature such as novels, poems
and drama is of no practical use to the majority of students. : I mostly
disagree with this claim : because the knowledge and skills gained from
producing their own writing and studying the works of various writers can
be highly applicable to the modern world.

* of no practical use : =< f£{Z32727 >, highly applicable to ~ : ~ (2L IEEIZILAAFI <

LN, B BB EOXLFEERFERI LIE, EROFEILL S TEHWTIERZVWESD
NZHZILPHDFES, cAEIOTRICIZIFLEAEERTY, 1 %25, ASTEME
#Foh, SFEFTLERDOEMEZNIZES L 2 & THAMMR XA F ik, BIUSL IR
IS ASF K D6 T,

(DX that UL F A5k O Wt 2 T3 2%, It is sometimes argued that (~
LEDLNLIENEADHZ) LWV EHREBBNMZ SENTHE T, DX IZEKRD
N WHIPHTHIR T 52 L JRETT . T oMz d, It is often pointed out
that .... (K<L L THoHH), Itis generally believed that .... (—#%
N DN T VDI 7250 REDBERXEDOT, XRICALETHEHLIL X9

KIZ@DTE AL, HlIFEETHEANA L7 mostly # AV, 1 mostly disagree with
this claim (Z O TR BB ERRKTT) DL IITIREL XY X A2 HEIZIL TV E T,

@13 mostly disagree ®HH T3 . & LTI ? because LA FIZHRT 1 TEEL K
HLLHELEX I ¥, KT LD discussion = v - 1 [k, because of [due to]
®> in view of [considering] % & DO HIEFAERH 2 HWT, AJTHOVTLHVWE T AL

72, T0O®, @OHEEXFE LT, KRN X HIZ while ® although 25 = &
LI HETT .

While [Although] I partially agree with this claim, I believe active
engagement in a variety of tasks like creative writing and drama can
develop their creativity, imagination and self-expression.

* active engagement in ~ @ ~{ZFHMMIZNOHL 2 &

IHEH (ZOBRICIEDHZHERKTE 5] LFREL, I believe IFT
BEEH % G0 7 B O ERE BTV E S,



[ZZUISERIA
KD X S 72 Thesis statement (ZH B DTV D THET TL 723 W

[\] Istrongly agree with this claim for the following three reasons.

Ty kA4 DEMRIGHERZ DT, BIOXHIITKRFT 1 THLAFEEGBTLZ
v,

3. Advantages / disadvantages T tA1

> JESEDOWEIZOVTO [AVy hEFAUY R IZDWTEL Ty LTI,

Foreign products are becoming more widely available to consumers
around the world today.

Do the advantages of this trend outweigh the disadvantages?

P XUy rEFXDY Y ME@mSIBNDIE

FRR LI DH 5 outweigh & & THE] #WRTHETT 2% [V v M&
FAYy FOEBLLAREVRILIEL e S v ] Ev) ERZDOT, b6 0—J7Lx
AT el F AU IR S L HE 0 Task Response (TR) (CREE L 3, 72, Wi
DTAFTHEZZTHBITIE NOETHEINHEICLIEHARTETY. 0
outweigh T v £ A4 DERF 11E, RDO3DODF AL TDONTINERBATI2ZS v,

SR FAD:TFTAY Yy P ELD

1. XUy bHFX U v MEEDID

\ KT 4@ Ay P ER2D

SRFA4D: Ay PERELD
cEKF4@:FA)y R E2D
cEKF4MD: AY) Y FE2D
cERKF 42y FTRY) v R E2D

2. ¥ XUy B XU w hEEOD

3. FXVUy h&EXU Y FHEU

TIIBIEAA AT A P E2E->THETo UTIFLERRDAS YR 2 (F XA v
FASA ) w b % FES) TEHNZH T,

[«r > +OFlI] O%F General statement @@7%F Thesis statement

1 The world has seen an increased availability of imported consumer
goods over the last few decades. ‘) In my opinion, the drawbacks of this
change are greater than the benefits :: in view of the loss of cultural
diversity and local employment.

1 BEHTET, IMRPTEHAGAIIEITAFLRLILL 2 T LA 2 AOER T,
DXALDEZ R EMITTOEMNOR L EFEZ DL, » TOELOEBEBIIRE I N LZE
HuwvE g,

DIFEM OB IR Z T, ZTIUTEITE D Agree / disagree = v £ 4 & [F LTI,
ZLTHEA Y MIODOFEEXHTT, 9 In my opinion TUEED, ZDKRIZ, X
Yy PETFRA) Y POELLBREVHOZTHFEIILE T, TL T, ®FHR7 4 Tl
ZHMZIBILDELZZHNELMBICEEII, T hIFTce@mLELHIIC
because, due to, considering % &, FHE/ZWVWABITIS L TEX TL 223w, ¥R,
@OTRY P RAEZWIEIZT S Z LR HEDT, HHEDAY > RIZAEDLETIRD 7 +
=<y FEIFIHATZENEMIII R RLLHLIENSTET I,

P [ AUy ROFXD Y hEEEID] &EFTDIBS (RFVZX 1)
In my opinion, the = [benefits / advantages] are greater than
the 1 [drawbacks / disadvantages]

P [FAUwY RHAXADUw hZ EEID] & BES (RFVR 2)

In my opinion, the ~ [drawbacks / disadvantages] are greater
than the 1 [benefits / advantages]

> TEAM IR ILITHEDODNL TR VEZRYE T, 2F b, EMT
advantages & disadvantages 34> 1L T\ 111X, benefits & drawbacks % 38R
5, W5 ETY,

T/, R A3OEAIE, ROLHSICHXEFI,



P [FXUw hEXUw RHEL] &FDIHES (RYVR 3)
In my opinion, this * change [development / trend / system /
approach] has both ¢ [benefits / advantages] and v [drawbacks /
disadvantages] in equal measure.*

* in equal measure : [ %2

FFTIIRIXOABFIZE - Tl A 28R T3 b LEVENMI 2, X
7ZI3EBR 2 &t thishas D X H AL TV E A, 1 &V IiERMTED

NTVRWERRBUEEFST, TOXRY A3 TEIESIZ, AF¥RL, 28Ry,

BHZ ZEEFESLEZEDY I AL

4. Positive / negative Tyt %ZvARX—!

> PR ENFEAER KGN [IRIT « TDRHFT V| EHl vy 4 TY,

gquestion

Nowadays more women are in managerial or leadership positions in
companies than in the past.

Do you think this is a positive or negative trend?

P XUy rEFXUY hEEBEZDI L !

[ 200 ] & A4 FADIM] #F 2 5L HEZR IS LD ET, LidofT
SR (EHOBTHRERL) —F—2PHITVHEIEORXAYy FEFRYy ] &
Vo Z2ENTY,

Z NiE S 1F & D advantages / disadvantages O T v kA LT & A L[F U TI D

KEZENE KT L22HE V] TETY, 2%, —FHFOERTENTAZ
ELWMEELZFEVWI I EICHRDET, 2720, Thd —-FWIIHEL XD D
counterargument = # 2 TR T B HHHBNIAT v 7L 3, TIE LEEDOHFE
TA b fEoTAHAELE D

[-r > kO] O General statement (@X32< Thesis statement

1 A growing number of women today assume the role of managers or

leaders in business compared to those several decades ago. z; I consider

this change to be positive ::in view of progress in gender equality and

potential improvement in productivity, as well as in the quality of products

and services.
* assume the role of ~ | ~DX#H %I, gender equality : B 2%

I SHTE BEMEEELT, EVFATEHEIERI/R) — & —ox# xS M
AEATVET, 2B LB LEZE T, s BRHAFMTmMoOMgERE, AFENE M
MR —EADEDOMEEEETH L,

DIZBBLDOE VIR T o KICDIIRTI T4 THh, X714 ThrLBibhTn
HDT, ZHUIIXNTEAY A, ZLTOIRZOHHAZHRICHITHI T, QX
AHTT 4 T EEZ LA, LD positive & negative ICEZ T 723w, F7z,
this change OEFTIXEIT & DFEERIC, development / trend / system %5 §i] D N2
ZZH#) L7z head noun Z U X 9o L WIEEII this DATHH A FEA,

> 2 DODMWIZHER DL v A TTo MODBUIENENSY A4 &, FFEDOMIICH L
< [[FA, FEBFZEBHREIARF] %H D cause and solution, [ U < MWL
T [ERFFEBRAEZOEE, FR] #M5 cause and effect DL v £ T3,

Traffic congestion is one of the most serious problems in cities and
towns all over the world today.

Why is this the case?
What are effective solutions for this problem?




uestion 2 (cause and effect)

The world'’s population is growing at an ever-increasing rate.

Why is this happening?
What negative effects will this trend have on society?

7z, RS AWM LA WEI T3,

Nowadays, more and more people are moving in search of a better life
to a country where the official language is different from theirs.

Do you think this is a positive or negative trend?
What practical problems could occur other than those related to
language?

S s

P 2DOFOEFELLE!

cause and solution !X [[RE ¥R & [#RHK] £ 2>73 >, [ LU cause
and effect b [REIBH]| & [RE| b 22T 2H TS v, 1275, @
BHIMEL, AEDPINRIZZ DN BT, F72, 3DLELEHNEVPRRDLTATT =
M3 Db ML, XFHLBMATCLIVET, XoTC, WEDOPEETL 207147
TaEZLZPME DT TLES v,

32 Sample question 1 £ 2 #AWTA ¥ P i2fEoTHEL X Do

[« > kOFI] D7% General statement (237 Thesis statement
p Sample question 1

- Increasing traffic volume is a significant challenge facing many parts

of the globe today. »: In my opinion, this is primarily caused by a high
concentration of vehicles and poor transport infrastructure. : I believe

some effective solutions include imposing charges on vehicles and

improving public transport links.

* high concentration of ~ : ~®ORLL W], transport infrastructure : %ii{ > 7 5

PEGHROWMNIE, S H, WRHPDE L OHIRAEN L TVWAHKERIETY, »FD
BRTE, CAUTTICHEHWMO L WIERE, 281 > 75DOZ L EARKTY . s ShULm
RRULUNE, BEWAORER, ANZGHBMOEROWE L v FE 4,

D EMZLDOFWRZ T o KICOIRENZ, GELEAITRENTWEd, Z
DOEDDHFEDOK AL > TRBRPIIANKL LT > T 2Z2E v,

» Sample question 2

1 The global population is increasing at a faster pace than ever before.

» In my opinion, this is primarily caused by poor family planning and
rising life expectancy. '3 I believe some potential effects include alack
of resources and further strain on infrastructure.

* family planning : fHitin iz 7-t % {45 Z &, strain : [0

CHER O AR, 2D THRWVIEE R AR —IATHIIMLTWES, FAOTR T, o h
EFED GO |55 X RGO ONBKN T o TIUUTHRI0IZ, HHROAJLER,
4> T75~NOEZLAIAL WS BN EZILNT T,

DIZEB LD E VIR Z T, @iF Sample question 1 L[ L7+ —< v T3, #
LTOPRSL Y FTT, TOMBOLHIICKRK~NDEE M b AIX
potential % {4}, HEEAHIEIZ Y /25 TV A4 potential IZAE T, KIS, #4
R TR [EALZHE] 2 b7/ 284 X1 believe the (potential)
problems include ~. D & H 1T X £ 9,




[CZiSiERIA
KD X 3 7 Thesis statement (X F A2 VDO THEOTIEIWIT T Ao
% This essay will explain the reasons for this problem and present
solutions.

% | There are several reasons [causes] for this, and I will offer solutions

in this essay.
> mAEBHRN, HD, BHWEREERNDIEIFEED SPHBBDOTRENSHDHREA. U
SHDERF ¥ TE<SABTEBVULTGRNRTLIZZ W,

T #%.C Sample question 3 DHEF LR THBSFEL X do TOHEDL, &M
woEWREE, B TWDL I eI LTHiEIIER T,

» Sample question 3

. At present, increasing numbers of citizens are relocating to a country
where the official language is different from their own in pursuit of a better
living standard. = Personally, I consider this trend to be desirable in view
of the positive contribution that immigrants could make to the local
economy. : The potential problems they may face are limited access to

public services and unequal treatment in a work or school setting.
* relocate to ~ : ~(Zf#{k¥ %, in pursuit of ~ : ~%ZR¥, setting [CrTH2)REINTA

1MW.iﬁ@ﬂﬁ%ﬂﬂf.ﬁm%ﬁﬁ@tuﬂ&%ﬂm%ﬁ?%kﬁ%ifwifJ
R AITIE, RIS HISEA IS T T ADRMKE TSI EATEDEV ) BMALD, SO
BE F Lk 4 o P S AT 2 W e & B M, ALY —EANOF
HABROIATLE D S k&, BBRFERCORTERIREZTLIETT, ‘

DIERMLOEWIRZ T, DLOIEMICHN T B R ME T, ZONEEF
T EICREY 3. S OMMO X S IC cause and solution & cause and
effect UMD T v A4 ¥4 7, SFEEETRAMEANEXOLNLDT, rito X
HCERBSZE IS L TLZES vy,

TRIRHIS, K74 OMKEHRALTBEILE .

W7D KA [(FR] 220
Cause and solution [effect] | ~ T7 1@ : fikdi [BH] £2-
(ED2 DDEESHABATIEEL) | w1 (D 1 o HORE [FH] & Ris [Fw]
- RF 4@ 2 0HOKIN [BHR] &g ]
cARF LD 1 DHORWISH T B IRE

c RKF 4@ 2 DEDORAVIIR T BIEE

=%
Z
W

ZFOfth® Two question Ty 1

CDRRETAZ—LTIZ27 UP !

> at the individual [national / local / international] level
(BA [ER 7 R LNILT)

Z i 5 i, solution (iesE) ZMLES, B{EE, 2F D [HEATTH O]
AHEIC T ARSI L E T, TTOT, EEREBNWCZ ) 7IZTHHBL S
FFEHLTL 228w, ROFPITHEZEZRELTBEZILE S,

51 1) At the individual level, regular exercise helps lower the risk of
heart disease.
HBALNILTIE, TEHAOEEICKD, DIRERD U RO ZETFDDITRILD)
= BEERDEOLDFEERNDISE
51 2) At the government level, making the shift to renewable energy
sources is arguably the most effective approach to reduce the
consumption of natural resources.
(BEUNIWTCIE, BEREIRILF—ICBITIDIEN, RAREEDBERZHSI DAT, &H
ZS5<mOMRNFGTFETHD)

= RRERAL WY DERREIBNDIBES

ULETHRED Ty EAIZBATHLZF ¥ — 3R TTY. BERIETTLL. &
ITobA DR, frhtanFHE e, FLTIZy A ORI ITHF W20 F
L7z ? [AELHEYPLTCLLITDODUEERIETnoTLZE I,

TIIRFEIL, TNEFTCOEFOERKE L TEERMBEIZFYy LY LELE)



5&£o5&JLT2 RI7 UP BEER [BNR]

l!ﬁmmﬁaﬁﬁﬂﬂﬁzﬁEﬂﬁﬂl

DI E R L 2 TBORFE~FRE] ERBT BRENEL DY T,
%mtwuu.1Lmﬁ#ﬁanmvmm%&#&ma74?7&wofﬁ<:a
PRYTHF, T TREI Vo PHTHE BRBEYAY —LTHEEIL LS |

@ =256 - AT DAL ORIV — b & A DIl 3

1. take drastic measures against ~ (~(Zx U TIRANIFHERZED)

2. create new legislation [a new law] Gfi ULVERZ(ERT D)

3. make ~ a legal requirement [obligation] (~%Z&HBRHF LT D)

4. implement a new system [policy] GiULVEIE [J55f] ZEEET D)

5. launch a public awareness campaign (HREIDRDE ESH D EB) ZRIIET D)

@A - ZIEFH P AT AT R R BN Y

1. restrict [limit] access to ~ (~DOFIAZEHIERT D)

2. tighten restrictions on ~ (~D#FHZ@ET D)

3. impose [institute] a (total) ban on ~ (~% (GE£[) ZLt9 D)

4. impose a tax [charges / penalties] on ~ (~(C#isE Bl =08l #=%9)
5. prohibit [limit] the use [sales] of ~ (~®DEfA [ARFE] ZFRIE [HIBR] I9)

Q@ BEZIRF - ZOM P Gy A KRR G DRI

1. allocate (more) funds to ~ ((&DZ D) BFRZE~ICEIDHTD)

2. provide financial support [assistance] to ~ (~ITRBZIEZET D)

3. incorporate [integrate] ~ into school curriculum (~2HEFIRCHEIHAD)

4. provide food vouchers [free school meals / affordable housing]
(BEIEI8% FEHOBEINMARTEE ML DEE] ZRHET D)

5. invest in transport [health / digital] infrastructure

EIRfFEERICF v LS !

CABITINE TID LT 72500 & SRS & LI GZEREC b5 4 LT
f_%id‘u FHALTMLRFITI8 P UNTF vy LI LTHHVERAL, 5
Wik, FRBEICIEe Y b e %D [DURAVI BT v T | 320 TWBHEDTENLSE
MATHLTOHHIVWERA, TNLTLHLWHIE [MFBEUP | AL 9F v—|
THRAGRE DT TS I A LTATL LS, FNTIEHEMET VWY F L &S |

" (1) Advertisement BEE k& i

Advertisements cause more harm than benefits both to individuals and
society.

To what extent do you agree or disagree with this statement?

Give reasons for your answer and include any relevant examples from your
own knowledge or experience.

Write at least 250 words.

@ OURAUbL - FTavT

CDREYDEBEN REESSDH[ENSHEESPIVRIETCTT . &FERY
RIZRD, Ay hETFAUY PEZEIFULD. 1EDXD W MIHEDIBR ST
ET (3D EIFHEY. IRWH ENDT &) TY. BRFITHEIBICKD, BRIEmEH
THDDTHEEICEDTDXAY Y hBHODFT . 2 DEIF, FHRRBODBERNIEALT
D CETHEAEDREIRER Y., FITICOVWTOHMNMERF T,

—AAUw NE, BEZEBLIETT. INTOBRHBPELUWVEIFEREDFBAL.
FILBMENZ I T COHBEEIORLZSZXFT., Fie. FRLEICKIDEHELE
BUTUERS L, e, LEICKDFHRICBHEBEZESZIDIENHDET., DK
DIFRRDSIBRMZEBELUCEETPITVABMTEHELERIVTULL D,

5@ ([Ef/ FTIFI) A TSITRET D)




BHEHBENTOWLLEDEIICET S FE v 7T, EHIELIETT, RAD R
)y Ml =7 v b= T OWKRIT K DU (sales increase) (2D 7% A5
ZETT, ZAUTK QEBAFD BN (tax revenues) 238 2, EH L F H, FFLe
ERANHEALL T3, T2, 580 BB LT, REOHELDLIRBE, 75
N OREENE 2 K283 % (build brand recognition) 35 Z A TE L HDIANXL X
Yy bDOEDTT, RIS, HBBEICLSTHOA) Y b EEZXZTAHAT L), W
PR B EVH T LI, WRANEFEIZ R Y K/l (mass production) (2 X D 7
WRIAEDSTF A3 9, TREMNKIC, 2 FIFELERIOWEBENHRL LA TE, %8
RKLMR B LS AFGDOHELR=— X E> W MP T —EXEMAT LI &
ATEE T, BARAID, EEDIKHOZELL LTI, #HH, KXy —, €F dlyer),
JSF)R i % (billboard) Z EDHEHR DSR2 6, TV 5 VILEICHE
ITLTWEY, T2, V=% 2574 7R YouTube 2 &2 BIF L4 5 1 VK
AIMUA O PUEFIZY) —FTE % (can reach a wider audience) M TN TWE 3,
722U, TLVUEIXBIREDEEINIMIRE LTHL, I3 F I 4 YR
A, HHRHEROHE TFIB O/ N— FUAEN 72T,

RICFAD y PIZDOWTHRTWETL xS, TT—2HIEWHETL (impulse
buying) T3 o TTOHEMANIE Ly XRS5, a2/ X 9 7 (misleading).
F 73K < K 9 & (deceptive) [HEMBEINTBY, i Nii{s (media hype) IC
RbEINTLENDETT, 412, KEAEIEPES (beauty products) X4 1 = |k
P (weight loss products) R EEETFT NV L EDAEBAEZRALTCEFOMRE*E
RLABLTT, Ihollinz, 777 ¥ Fih (designer goods) b i) E WV TiHE L
TLEH>E, 2Py b — FO4 (credit card debt) 25X CL E 5 U R~
bHVET, TOMDFTRAY v FELT, THRRHEFIE L5 X57HEEDLDH
DET, IFICBDLI b PR, 77—RAFT7—FZRLDETZIT— v HHTH £
2RI Lzt ¥ v X — 2 (advertising campaigns aimed at children) (3
ZTDO—FITT, FRIZHAELIEEOHEDOXBUPB O T T RXTCEE LAAD L 7
O, PIWRE N EZSEoETCLEFVET, Lo T, BLITHAFLEZIZI LD ET HIL
2% 05150 Z 9 % (limit screen time), F 7 IZEERLRETHFT I LY
77 —#Ti (digital literacy education) DRMVPIEETH S EFIZ F I
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* =5 I ESES Cohesive devices (F55RER) [Jinformation dissemination (IB38D¥HEL, =) O impulse buying (&)

[ prompt (~%1{29) Otempting GIE{HiF5Nns) (1 overspending GBFI&H= )
It is sometimes argued that the disadvantages of advertisements [ credit card debt (/L Yv hA— RDEE
outweigh the advantages, particularly when considering the impacts they [Clgarner public interest (tHREIDORELELED D) U merchandise (&)

might have on both individuals and society as a whole. While there is some [:lpurchasmg decision (FADRTE) Clgenuine (LHO50)

truth to this claim, I believe that advertising generally benefits society in
terms of economic development and information dissemination.
One of the negative sides of advertising is impulse buying, which is

ESAREN

[KEIE, HICEAEHBZEZHENDOREZEEX G, XUy bEDHF AU Y hDHFH
RKEVWEEODNDENBDHRT. UEFIDIRICERT DO DHDODIIH, LEIF—

often prompted by tempting TV and internet advertisements. Lacking the RIIC, AR o R R OB S A (S B e S - E = T
ability to evaluate the value and quality of a product accurately, many REDT A FAED—DIF. iﬁi%}‘fé’b\‘é@io CHUE ?&}738’9737_-7[/ E‘JZ:°¢’(5/( -
people may purchase unwanted items on impulse, which can lead to v I:Eﬁélfck,?(1ﬂafﬂ%): ENKRLHBOET ., MBOMBEEREZHIBIITDEENICZ L
overspending and increased credit card debt. e i?j\ b'Fnggg:?fﬁﬁﬁ%%)\ UTULEIANE L, INF@fgEszity. o0
: P y = I SODIBINC DD D AIREEN D D F T,

On the other hand, one major benefit of advertising is its FD—T. LEDOEHFSZEDORERE~ADTTT . BRI T DHEEOR
contribution to the economic growth of a country. To garner public interest DEEDBIEHIC, 2L DOREEFERLET I — REE--D, @RS —&EH L TR
in their products, many companies employ famous athletes or film stars to GRIREDRECHRERBLIZN T DI ENDD, TNIUE, BEETHICHEEESX, ,Ej

HERE[BITREENDDHRT. DO 0 VIHESE, FT|/O EFZMIIL, B
BICHT LWLHISZRIR T DDICIERICHHRINT I,
LEDHI—DDRVAIEIE, BMmPY —EXICDVWTOERIERIMESNDSZETY,.

emphasise their unique qualities or effectiveness, which can influence
consumer behaviour and greatly stimulate consumption. This marketing

strategy can be highly effective in boosting sales and potentially creating BEINTUVDERIE. Jrvyay, @68 BS. ZOOSEEOTHE T 3 HEO

new markets. BEIPCALCDORLVZERRUCWVWDS CERKILKBEODFERT. CDIEMS, BmDLEd B
Another positive aspect of advertisements is the provision of up-to- if’%‘ Eg?%gg g: ;_?ZDUDIC?QTLDKU‘CHQ A DMHTME i U TBEARES AR
s . A > N Eras Dlc = =

date information about goods and services tc.) clonsumers.. Adve.rtlsed e LT, LEETABRA S R TIEANGS D E TN, WEDIRFEEEEL. e

products often reflect general trends or public interests in fashion, health, FCFERCHENEIC DOV TCTOERIFIEREIRBETDFNITELDET. LIEHST,

food, and other consumer preferences. Thus, advertisements of products RSP HEBEBEICEBERELIDDIFEEE DO T ER<BULET,

not only helps consumers become familiar with the characteristics of the

merchandise advertised, but also guides them towards making sensible 27 UP KA N EfRRAEF T w2 |

purchasing decisions based on genuine need.
In conclusion, while advertisements sometimes encourage

@ SEFRIEESEDNRMILER
RDOFEFRIE AT 17, FICEHEOTF—<IIBIT2HERLDTESF v 7 T,
- 2/3% 2% 7 @ impulse buying / overspending / credit card debt

unnecessary purchases, they also help drive product sales and provide

consumers with useful information about new products and market trends.

Therefore, I believe that advertising brings more benefits than harm.
(267 words) marketing strategy / boost sales / create new markets / merchandise /

purchasing decisions

- 3737 275 7 ! garner public interest / consumer behaviour /




@ 9EIEZ & not only A but also B OiEY)ISER

. 2% # 57 : Lacing the ability to ~ = i Td %2 many people 34 Ms S L7z
WDyl . Befisl = fli-> T#H < &, Since many people lack the
ability to ~, they may purchase .... £ 7% 5,

- 37335 25 7 . not only helps consumers ~ but also guides them ...

®@ PIIRIKREDDIERIPRAE
«+ 27,835 2% 7 ! ~ onimpulse, which can lead to ...
= [WiRC 5 2 i 3122 < &, onimpulse, and this can lead to ... £ 4 ) £,

-8 /3%5 25 7 . ~ effectiveness, which can influence ...
= MR HFHE MO ITIZH L &, effectiveness, and this can influence ... & 7¢
N Edo
@ hedging OFNERNIFRER

CNWE2EDT AT IVY - SA4AF 4 Y TN — N THNZEREMNMOMIET,
WisE 2T 57D/ TT . $F8235 75 7 TELfELILTE Y LLTFAZDH)
T3
- impulse buying, which is often prompted by attractive TV or internet
advertisements.
> A TIE R VAL, [Z) W) r—ANE ] L%

+ many young people may purchase unneeded items on impulse, which can
lead to overspending and increased credit card debt.

> THBIICAELRYE R ULV ERLZL, BRAENR, 7L Py b
— FoRMEII2%EBIELHDH] E [ 0B VADVE] Lv ) BsEEEE
L7727 —F a2 X b,

Rrob
[YVTTY P7Prrm

SERIESEOZERDLE |
F—TICA>IcEEEEMEXIIESEICA 77 UPH!

ENTIZUTOY Y TNz v 4 Z5id, FHITHIIICNHE Lt &2 2 %%
FTHREDFHIIEZTHEETL LD,

Some people say that we are surrounded by advertising, and this has
negative impacts on society and individuals. I partly accept this idea because
advertisements are a powerful medium which increases the sales. However,
advertisements cause problems like unnecessary purchases and a negative
influence on children.

On the one hand, advertising has an impact on sales. 1 Companies
promote their products like smartphones or computers through TV
commercials, websites and other online media in order to increase sales and

¢ do better than their rivals. : In this way, many people can gain new and

accurate information about the functions, designs and prices of particular

products.

i Having said that, there are some problems caused by advertising.

Firstly, people spend their money on goods that they do not really need. This
is mainly because advertisements sometimes contain information that can
cause misunderstanding or catchphrases that - emphasise the value of their
products. This can cause many people to buy unnecessary products such as
clothing, beauty products and food. « Consequently, there will be more

customer complaints about the quality and prices of products and this

damages the reputation of companies. Secondly, advertisements can be
harmful to children. Lacking the ability to judge the reliability and accuracy of
information, children tend to believe almost everything they see in TV or on

the internet. 7 For instance, when children see cartoon characters eat fast

food on TV, they feel like eating it and become overweight or obese.

In conclusion, it may be true that advertising helps businesses achieve
high sales. However, I believe that people can buy goods that go against their
real needs if they lack an ability to evaluate the items and children can
become unhealthy. (279 words)
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“TA=Task Achievement CC=Coherence and Cohesion
LR=Lexical Resource GR=Grammatical Range and Accuracy
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@D T D% A smartphones % computers & 3 % DT, Tech companies & L ¥ §,

@do better ZFE L SHEL DT, 4 F 4 > 72 L7z outperform (~ {2 3%,
L) I2Ex2E 3, 72, rival FAXRGED [FA00V] LR Y AT T
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These forms of advertising help provide a target audience with accurate and

up-to-date information on their products including function, design and price.

(CNSDOERDILSIF. #EE FTHA Y, liigas. RRICET DIEHR CTRIFTDIERZE N ROITER
HFBITIEHITDDIIRIBET)

(@ having said that (355 bom) T LA 7+ —< )LD T, Nevertheless
% Despite the advantage mentioned above IZZEX F L X Ho

® JA #1% emphasise ¥ 5 DX WHR DT, ™I T 4 TxEKR%ET & exaggerate
(~% %3 2) X overemphasise (~#H#HL 4 &2%) 258U TI,

® TAUTTIEDEPE LTS B T9 o Firstly LT T [ARMBICHETHE WL DIZE
BT LDHDHOT, TNLFRXBEDOANERM VIS 5 {54 T 2w
EWVITETA. LHOLEBAS, ZOXE [0 —2a0M2, £F%oEn4+iE3 )
MR LZNTEIZR > TWET. TOXDICEEAENDL E TR 2SKIFEIZT AL D
T, WL HEE L 5D Y2 LT ERMET L3120 L
X Do
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’_For instance, cartoon or fictional characters are often used to advertise
unhealthy snacks or sugary drinks. These appealing adverts may tempt
susceptible children and young teenagers into buying such products and
encourage unhealthy eating habits, which can put them at a higher risk of
becoming overweight or obese.

* advert : < ¥B5 IR (= advertisement). tempt A into doing :
AAdo L72Wisrio 29 %, susceptible @ A2 PED 0
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