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You might feel nervous, but I'm sure your studying abroad will be truly joyful
and valuable! There will be many wonderful meetings with new people who have
different backgrounds from you, which will stimulate you a lot. I highly
recommend you try whatever you want to do so you won't regret it later, but you
don’t need to push yourself too much. You'll have many people who offer help
there, so you'll be able to depend on them if you need. Enjoy your studying
abroad, and I hope you’'ll have amazing experience!
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