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2029MKT Advertising & Integrated Marketing Communication (1o &)
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3040MKT Digital and Social Media Marketing (10 &)
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1003THS Fundamentals of Hospitality (10 &)
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1009GBS Grand Challenges for Business (10 #fi)
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2026LHS Youth in Society (10 &fi)
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2204THS Sustainable Tourism Practices and Impacts (10 &)
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